COMPANY-WIDE WEEKLY REPORT

Report Period: 23/11/2014 - 29/11/2014 (Week 47)

Total Visitors Turn In Rate Visit Duration Returning Rate
22,095,067 27% 1/m 21%
- 3.63% - 8.0% ¥ 5.6% - 16.7%
New Visitor Sale Conversion Footfall to Staff Revenue to Visitor
79% 15.6% 53 $195
~3.7% -12.2% v 3.6% - 18.9%
e e ——
Highest Turn In Rate Lowest Turn In Rate Highest Rise Highest Drop
Livingston Edinburgh Las Vegas New York - Seaport
42% 14% - 17.9% v 25.8%
——— ‘:

FOOTFALL PER REGION
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VISITOR COUNTS

Monthly Trend W 2o B Week 47 This Year LastYear Changes
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TURNIN RATE

Monthly Trend W 2o B Week 47 ThisYear LastYear Changes
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QUTSIDE TRAFFIC

™ outside Traffic | Visitors

120 400
. 100 350
8
@ 80 300
=z
S 60 150
[e]
= 40 100

’ II| Il mill.. | a1l T L, -

I aull l anll Il- T I -1 1
[elololole) Sooo [ejololololole) OOOO [ejololololole) [ejololololoNe) oo OOOO
NLOOOv—lmggm NLOOOv—imu)m NLOOOv—lmu)m NLnoov—imu;m NLnoo-—imu;m gﬂﬁam@m NLOOO-—Imch)
Monday Tueday Wednesday Thursday Friday Saturday Sunday
Weekdays Weekend

120 300 120 300
_ 100 250 & _ 100 250 ¢
2 o 8 o
% 80 200 @ 80 200 +=
= o z °
° 60 150 @ o 60 150 @
o = o =
Z 40 100 © Z 10 100 ©

i | III : | I :

|
o o o o o o o o o o o o o o o o o o o o
o o o o o o o o o o o o o o o o o o o o
& 8 4 N M & b 6 K & & 8 A N M & 1 & 1~ &
— — i — — — — — — — — — — — — i — —

Page 4

Outside Traffic



VISIT DURATIONS

Monthly Trend W 2o B Week 47 ThisYear LastYear Changes
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Week 47 <15mins 15-30mins  >30mins
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RETURNING CUSTOMERS

Monthly Trend W 2o B Week 47 ThisYear LastYear Changes
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Frequency Within 1 month  Within 3 months
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SALES CONVERSION

2014 -- 2013 .
Monthly Trend u Week 47 This Year LastYear Changes
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SITES SUMMARY

Visitor Count Turn In Rate Visit Duration Returning Sales Conversion
Region Customer
Rank This Changes | This Changes | This Changes | This Changes | This Changes
Week (%) Week (%) Week (%) Week (%) Week (%)

Beijing Shin Kong Men 1105 199800 a 112 224 a2l 6 A 14 14.5 a 191 34 a 323
Beijing China World 1126 201306 . 129 195 a3 11 A 135 7.3 A 209 14 A 355
Beijing Peninsula 1102 186352 .a 125 13.6 a9 14 ¥ 21 4.8 A 44 29 alr2
Bordeaux 1210 169083 W 8.4 14.9 A 09 12 v 13 3.3 alv 23 A 192
Cannes 1073 210101 4 21 14.6 A 04 13 A 3) 132 A 19 18 A 042
Courchevel 104 232892 . 232 329 A 36 14 ) 17.3 a2l2 21 A 342
Courchevel Pop Up 189 201157 A 27.9 16.5 A3y 17 A 125 21.3 A 195 22 A 556
Cologne 743 233912 A 11 2.5 A 06 22 A 33 20.2 w97 26 A 134
Chengdu Yanlord 819 231224 ¥ 35 7.3 A 03 14 a 73 7.3 ¥ 36 34 w287
Dalian 866 227001 W 09 11.9 w238 15 v 24 0.9 31 28 A 133
Deauville 421 212174 a 12 18.4 a2 12 A 149 21.7 a 191 18 A 323
Florence 1693 190060 .a 147 20.3 a7 19 a 141 19.3 a 219 15 A 358
Forte Dei Marmi 1107 188004 .a 17.2 14.7 w31 19 ¥ 24 1.9 A 54 14 A 168
Hefei 914 199973 W 89 16.8 Al 8 v 27 2.4 a4 31 a2l
Jinan Guihe 606 230407 4 238 13.8 a3 11 A 13 13.1 a9 17 A )75
Kobe Kyoryuchi 500 234143 a 253 31.3 A 46 11 A 169 11.8 A 20.2 16 A 333
Landmark 145 255002 a4 27.3 17.3 19 13 A 135 12.3 A 184 23 A 048
Las Vegas City Center 9 316354 A 07 2.1 A 14 11 A 47 8.6 ¥ 10.2 13 A 143
Lille 226 221104 .a 42 5.5 w038 23 A 89 11.6 w 34 25 w289
Lyon 115 101454 a4 531 19.4 w2l 6 ¥ 25 0.3 ¥ 52 13 A 133
Marina Bay 16 194083 a 32 15.9 A 18 a7 13.3 A9 17 A 275
New Bond Street 35 200958 . 27.8 29.3 a9 12 A 1638 1.9 alrl 16 A 342
New York 5th Avenue 8 231437 a4 253 20.4 ¥ 36 12 A 15 1.5 A 158 17 A 045
Omotesando 11 213789 a4 11 2.5 a7 24 A 66 4.2 v 116 15 A 167
Palo Alto 961 164628 ¥ 34 1.9 A 03 18 a 37 135 ¥ 36 12 w273
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